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An executive summary

vision

We see enormous potential 
for creating “edible 
experiences” through design.  
While some global food 
trends include hype around 
posting food experiences on 
social media; a growing 
mindfulness of food health; 
and increasing demand for 
food sustainability- we 
envision design can play a 
role in such growing 
awareness on food.

 In light of these 
opportunities, how might we 
design food experiences as a 
medium for “deep thinking”?

mission

Deep Food is determined to 
unearth the potential of food 
to spark thoughtful discussion 
through experimental food 
design. The studio explores 
and experiment with this 
growing design discipline 
through offering consultancy 
service for other parties with 
a need for creative food 
design solutions.The team 
also creates its original 
projects.

At this moment the team is 
creating projects to build a 
portfolio of work to explore 
more opportunities. 

team

Deep Food is initiated by 
Cindy Chan and Heinrik Ng, 
product design student and 
practitioner from Hong Kong. 
The duo is looking for a new 
practice ground of design 
with more freedom and less 
waste. 

Cindy is a promising student 
at School of Design, of which 
she is awarded with the Most 
Outstanding PolyU student 
2018. Henrik is an award 
winning product designer 
with work experience in listed 
local and international 
companies and design brands.
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Deep Food’s debut work to 
the public was a tea 
gatheringexperience that 
features porcelain work from 
Dixon Ngai. The multiple-course 
dessert tea gathering allows 
guests to interact with the 
porcelain craft through 
eating. The storytelling food 
design addresses challenges 
in keeping the tradition of 
canton-porcelain.

Dialogue of 300 years

Portfolio Building 

School of Baos Stone of Origin 

‘School of Baos’ is a project at 
the annual market faire of 
the School of Everyday Life, In 
which the year's theme was 
food wellness (i.e. the values 
around food). Deep Food 
created a booth that allows 
the audience to turn their 
values of food into "edible 
essays" through a 
composition of a set of 
modular Chinese buns the 
team designed. 

Deep Food cross-overs with 
Cambodian stoneware brand: 
Unsign to create a project 
aiming to trace the atomic 
origin of food consumed 
nowadays and to celebrate 
the long journey that food 
has taken to exist in its 
current form.
The project includes 
designing cooking tools made 
of sandstone each with a 
fictional story being an 
ancient creature.

Out of their strong interest and passion, Deep Food would like to explore 
more around food design with their experimental projects.
Through that, they also create content for media presences and as such 
promote food design. Meanwhile, they create research projects to observe 
and be inspired by food culture across nations.

sample 
projects by
deep food

Deep Food started since the beginning of 2018, until now the practice is at 
a stage of building its portfolio of work and research and development of 
its service offerings and design deliverables. Deep Food is looking for 
opportunities, grants and funding in the hope of sustaining itself. In a long 
run, the team aims at exploring and promoting an Asian design identity. 

The team hopes to provide 
their potential clients with a 
better picture of their design 
services by creating more 
projects for reference.

Exposure and Presence

The team aims to increase its 
online and media presence 
to promote food design. It 
will do this by approaching 
different media outlets to 
pitch their vision and story.

Long Term Aspirations

Deep Food hopes to 
collaborate on projects with 
other organizations in the 
future. We eventually hope 
to scale our business and 
generate revenue. 

Business 
development 
strategy 


